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) Tell us the first thing that comes to

your mind when you hear the word
BRANDING!
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Branding is about creating a perception that transcends
products or services, and connects with people on a

deeper level.

Musa Kalenga
Entrepreneur, Investor & Author
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What is Branding?

The process of creating a strong, positive perception of a company, its products, or
services In the customer's mind by combining elements as logo, design, mission
statement, and a consistent theme throughout all marketing communications.

Chartered Institute of Marketing (CIM)
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Differentiation Trust and Credibility Emotional Connection Increasing Market Value

A strong and distinctive brand A strong brand reputation Brands can create emotional A strong brand can attract
identity makes a company instills confidence. bonds with their audience, investment opportunities, and
memorable and recognizable leading to stronger customer open doors to strategic
to its target audience. loyalty partnerships.

Long-Term Growth A strong brand serves as a foundation for strategic planning, guiding
and Sustainability decision-making and ensuring consistent customer experiences.
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Logo & visual
identity

Create a visually
appealing and
memorable logo and
design elements that
reflect the project's
values and purpose.

Use different colours
and fonts that match
your product or
services.
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Brand message &
positioning

Define a clear and
compelling brand
message that
communicates the
unique value
proposition and
positioning of your
company in the
market.

Key elements of Branding

Tone of voice

Establish a consistent
and appropriate tone
for commmunication
that alighs with the
brand personality of
your business,
ensuring that you
communicate in the
same manner with
your customers across
all touchpoints.

Brand personality

Define the personality
traits that reflect their
values, culture, and
aspirations.

Focus on the quality,
not quantity.
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Understanding your target audience

Your target audience is unique!

Conduct market research and
audience analysis to gain
Insights into your target
audience's needs, preferences,

and challenges. Consider factors such as industry

focus, geographical location, and
demographics.
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Developing a Brand Strategy

Step 1 Step 2 Step 3
Research & analysis Positioning & differentiation Brand guidelines

Create brand guidelines

that ensure consistency in
visual identity, messaging,
and tone of voice across all
communication channels.

Determine how you stand
out from competitors and
articulate your unique
value proposition.

Conduct market research and
competitive analysis to identify gaps
and opportunities in the market.
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Crafting a Compelling Brand Story N

A good story helps your
audience be more
engaged with your
brand, remember it &
feel familiar.

Leverage your unique stories,
such as your impact on local
communities, contributions
to digital innovation, and
success stories.
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Create a narrative that
resonates with your target
audience and showcases

your values and mission.
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Building an Online Presence e
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Reach and Accessibility Brand Visibility Customer Engagement Cost-Effectiveness

Reach a broader audience, Potential customers can You can interact with your Online advertising, social
regardless of geographical discover and learn about a audience through social media, media marketing, and content
boundaries. business through various website chat features, email creation can reach a large
online channels. marketing etc. audience.
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Competitor Advantage Data and Analytics

Building an online presence You can track website traffic, ° ACtiV@ SOCial media presence

allows businesses to remain customer behavior, and

competitive, stay relevant, and engagement metrics to gain e Engagement with online communities

capture opportunities. insights.

e User-friendly website

It's important to regularly update all online platforms with
relevant content and fostering engagement with the
audience.
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Collaboration and Partnerships

Partner with local businesses,
startups, educational institutions,
and government bodies to enhance

your visibility, credibility, and reach.

Actively seek collaboration

opportunities that align with your
objectives.
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Measuring and Evaluating Success e

Analytics and Feedback

Utilize analytical tools to track and review your branding and
marketing strategies. Pay attention to engagement rates, reach, and
other key metrics to understand what resonates with your audience.

Actively seek feedback from your target audience through

comments, direct messages, or surveys to understand their
preferences and improve your services and strategies.
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Thank you very much
for your attention.

www.africoneu.eu
africoneu@inova.business
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