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What is Mobile Money?

Send Money Receive

Mobile money is a technology that allows people to transfer funds 
between banks or accounts, deposit or withdraw funds, or pay bills 
by using a mobile phone



Mobile Money vs Mobile Payments vs Mobile Wallets

Mobile money utilizes a mobile phone for cash transfers. 
Examples of this include M-pesa, Airtel Money, Tigo Pesa, 
Vodacom, and MTN

Mobile payments encompass the full spectrum of 
payments services delivered through
phones.

Mobile wallets or fintech wallets allow users to store 
their credit cards, loyalty programs,
rewards points, coupons, and bank information on their 
phones in virtual “wallets,” creating a single point of 
access for all their shopping-related payment needs. 
Examples include Zeepay, WeChat Pay, Alipay, Apple Pay, 
Google Wallet, Android Pay, and Samsung Pay



Mobile Money Statistics in 2022

1.35bn registered mobile accounts

$1 trillion transactions processed annually by the mobile 
money industry

518m active 90-days accounts

5.6m active agent outlets globally

316 mobile money deployments are live in 98 countries

$16bn international remittances processed per year

$66bn merchant payments processed per year

Source GSMA



Mobile Money Growth in 2021

Source GSMA



Pain Point of Cash Transaction

Before the emergence of of mobile money about a 
decade ago

1. Emergencies were a headache

1. People were  vulnerable to theft

1. Received counterfeit for payment

1. There was high risk of human error handling 
cash



What is E-commerce ?

E-commerce (Electronic Commerce) is the activity of 
electronically buying or selling of products and services 
over the internet.

These business transactions can be done in four ways: 
Business to Business (B2B), Business to Customer (B2C), Customer 
to Customer (C2C), Customer to Business (C2B).



Jumia

First launched in Nigeria and now operates in 14 
countries in Africa and in the Middle East

Takealot

South Africa’s largest e-commerce store with over 
1.6 monthly deliveries.

Digital wallet user
A Jumia subsidiary - South Africa-based fashion e-
commerce platform.

Key E-commerce players in Africa

Some key player in the ecommerce industry in Africa taking advantage of mobile money through ecommerce.



Konga

Nigeria B2C and B2B Dubbed the “Amazon of 
Africa”

Kilimall

Kenya’s largest ecommerce store.

Bidorbuy
One of Africa’s oldest online platforms, 
established in 1999 with a feature that allows 
users to bid an auction products.



Challenges with Key Players

Some of the challenges with the key players in the ecommerce industry in Africa includes;

❏ Inadequate verification processes. That is these key player do not offer a 
comprehensive verification on the businesses on their portal.

❏ Customer fear for some the businesses on these ecommerce platform  do not have 
physical locations  and are  hesitant  to make payment until they get their item 
delivered.

❏ There is uncertainty about quality of product. People have to rely on electronic images 
on these portal to purchase products.



Weakness of African Market

Weaknesses of the African continent that are discouraging e-commerce and mobile money,

❏ 55 individual countries with a diverse range of policy, market sizes, consumer 
profiles, languages, and other contextual differences make economies of scale 
difficult to achieve in terms of coordination and logistics of e-commerce

❏ Underdeveloped transport and ICT infrastructure at country, regional, and continental 
level

❏ Lack of trust in e-commerce

❏ Underused mobile payments

❏ The “last mile challenge”

❏ Underbanked populations

❏ Varying levels of online shopping across the continent

❏ The e-commerce sector is underfunded



Recommendations

How mobile money can serve as a catalyst for innovation and growth through e-commerce in 
Africa

❏ Focus on cross-border physical infrastructure and logistics

❏ Incentivize consumers to “buy-local” first

❏ Expand consumer base to rural residents

❏ Expand on rural delivery—consolidate to build economies of scale

❏ Regulate for and find innovative solutions to encourage a move towards e-payment 
options

❏ Build logistics and IT infrastructure

❏ Provide loans and training for SMEs



Solutions

Kadodo Africa & Kadodo Marketplace: Business verification 
platform and online marketplace

Kadodo Africa verifies businesses and provides them with a 
marketplace to sell to businesses and individuals in Africa. Unlike 
other major players in the space, Kadodo creates an ecosystem of 
trust for buyers and sellers. On Kadodo, buyers know that seller and 
product is genuine thus also building confidence in opting for Mobile 
Payments.

COPIA: A Kenya ecommerce marketplace for rural resident
Unlike major players in the space, Copia has focused squarely on 
catering to low-income consumers who are underserved partly by 
virtue of living mainly outside urban areas. 
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